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• Aim: to counterbalance the historiographic approach to the 

Austro-Hungarian Empire in Croatia based on exclusive national 
canons  
 

• Focus: cultural and linguistic heterogeneity and transnational 
practices; intercultural identity, representational practices and 
the legacy of the past 

Introduction 

Societies for beautification of cities and surroundings can be 
regarded not only as the predecessors of contemporary public 
utility companies in charge of public green areas and urban 
planning, but also as a significant factor in stimulating the 
development of tourism through the introduction of 
environmental awareness.  
 
They started to appear globally in the second half of the 19 
century: Europe, USA, Australia and New Zealand. 
 
Members: prominent citizens, owners of land converted into 
public space  
 
1868 Hvar - The Hygienic Association of Hvar  
1885 Opatija - Association for the Beautification of the Opatija 
Health Resort  
1892 Zadar - Beautification Society 
1897 Dubrovnik - 1898 Society for promoting the interests of 
Dubrovnik   
1898 Crikvenica - Society for the Beautification of the city  
1909 Medulin - Society for the beautification of Medulin and its 
surroundings 

Research questions 

Urban planning and landscape architecture in Austria-Hungary: 
 

• Architecture as a space for representation of identities and 
political power (Cherkes and Kolomyeytsev 2014) 

 
• City Beautiful movement(s) as a form of civic awakening 

centered on an ideal of public service 
 
 
 
 

• Democratization of use of public spaces and the idea of the 
„good city” (Bojanić Obad Šćitaroci and Obad Šćitaroci 2014) 
 

• Benefits of natural environments and emergence of leisure time 
and bodily health movements  (Prodi and Wandruszka 1996). 
 

Theoretical framework 

Societies for beautification of the cities on the Austro-Hungarian 
Adriatic Coast were part of an emerging global trend. 
 
Goals:  
• To merge urban development needs (sanitary, hygienic, 

infrastructural) with aesthetic function (environmentalist 
concept of the ameliorative power of natural beauty)  

• Knowledge, valorization and promotion of „wild nature” as a 
resource both in and on the outskirts of cities 

• Democratization of public spaces, making them available to 
both the working class and the bourgeoisie 

• The tourist gaze as a source of revaluation of the importance of 
urban landscaping  

 „To discover and study the natural beauty of the Kingdom of 
Dalmatia, to make it available especially to foreigners for 
tourist purposes and thereby to promote tourist traffic, 
furthermore to study and describe caves, lakes, mountains 
and prehistorical objects, and everything related to that etc…” 
(Art. 1, Regulations of the Mountaineering and Tourism 
Society „Liburnia” from Zadar, 1899)  

 
Societies were the foundation for the beginning of urban planning 
and for the future commodification of heritage. 
 
Newly developed awareness regarding the urban environment:  
many associations and societies for the beautification of the city 
and its surroundings were established as a form of organized civic 
effort to make the city more appealing and attractive for both 
inhabitants and tourists.  
 

Conclusions 

• To analyze the circumstances in which societies  for 
beautification of cities  appeared 
 

• To investigate the goals and roles of the these societies in the 
development of tourism and city landscapes 
 

• To analyze the agenda resulting from the activities of these 
societies: 
• cultural and natural heritage conservation 
 and/or 
• the commodification of that heritage. 

Results 

Fig. 2. Gradec Park, Dubrovnik, In 1898 the newly founded Society 
for promoting  the interests of Dubrovnik embellished the Park  
Gradac and announced that it is open for both citizens and 
foreigners as an enjoyable promenade and park”. 

Fig. 1. Opatija map with its green areas and parks  

Fig. 3. Park and villa Angiolina once the property of Iginio Scarpa, 
a great lover of nature. Many plants from the Far East, South 
America, Australia and other parts of the world were brought 
here. Nowadays the central park is a horticultural monument and 
the villa represents the starting point of the tourist epoch in the 
history of Opatija.  

Fig. 4 and 5. Zadar was both the administrative center of the 
Kingdom of Dalmatia and an epicentre for various activities 
promoting tourism. In addition to local efforts undertaken by the 
Zadar Society for the Beautification of the city (city parks etc.) in 
1909 the Association for  the promotion of arrival of foreigners in 
Dalmatia was established.     


